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Introduction
■ In mid-August 2018, Olay came up with a 

campaign that was focused on a group of 
female influencers to motivate women to be 
"proudly" themselves and to ignore remarks 
that indicated they were ”too much" of a 
certain trait. 

■ Working with nine ladies (the "Fearless 9") as 
the faces of the campaign, Olay highlights an 
assorted group of ladies with stories that 
summon ground-breaking feelings.

■ Utilizing the #FaceAnything hashtag as their 
signature, Olay aims to start a movement for all 
ladies to be their true selves by embracing 
their natural beauty regardless of what others 
think of them. 

■ The primary hashtag was #FaceAnything. Other 
hashtags used along with it include 
#Olay28Day #Olay #Fearless9



Denise Bidot
■ Denise Bidot is a plus-size fashion model 

who is also considered as a champion for 
‘Body Positivity’

■ She is a Celebrity Influencer

■ She is a mom, model, TV personality and an 
activist

■ Her Instagram handle is @denisebidot and 
she has 616k followers on Instagram

■ Her Instagram post got 11621 likes and 107 
comments

■ Pillar of Influence Marketing Targeted: All –
Lifestyle, Content, Reach, Search and 
Education 



Nabela Noor

■ Nabela Noor is a Beauty and Fashion 
influencer

■ She is a Mega Influencer (as she got famous 
through Social Media)

■ Her Instagram handle is @nabela. She has 
1.1M followers on Instagram, 616,312 
subscribes on YouTube, and over 95k likes 
on her Facebook Page

■ Her Instagram post got 67,531 likes and 
925 comments.

■ Pillar of Influence Marketing Targeted: All –
Lifestyle, Content, Reach, Search and 
Education 



Angela Dimayuga

■ Angela Dimayuga is a chef

■ She is a Micro Influencer

■ Her Instagram handle is @swimsuit_issue 
where she has 22.2k followers

■ Her Instagram post got 5,917 views and 72 
comments

■ Pillar of Influence Marketing Targeted: 
Education (but different sector), Content (to 
seem more authentic)



Christen Dominique
■ Christen Dominique is a beauty 

phenomenon and a make up artist who 
became famous through YouTube where she 
has 4,188,063 subscribers

■ She is a Mega Influencer and now owns her 
own line of cosmetics

■ Her Instagram handle is @christendominique 
and has 1.5m followers

■ Her Instagram post got 51,119 likes and 310 
comments

■ Pillar of Influence Marketing Targeted: All –
Lifestyle, Content, Reach, Search and 
Education 



Roles of the Influencers

■ The ”Fearless 9" females lead Olay's #FaceAnything campaign with engaging messages 
to welcome other ladies to embrace their natural beauty

■ Instagram influencers helped Olay raise awareness of their products and for other 
women to try their skincare routine 

■ The influencers updated their progress throughout the challenge, which built awareness 
for the brand and generated a sense of curiosity amongst the audience 

■ Olay held a New York Fashion week runway event where the influencers who took part in 
the challenged were featured so that the important social mission is brought to light

■ Through a group of respected influencers and a significant reason, Olay did a good job 
to promote its skincare items



Results

■ Social Reach
– Instagram Video Views: 3,00,018
– Instagram Followers Targeted: 21,028,954

■ Engagement
– Instagram Likes: 1,452,198
– Instagram Comments: 12,779
– Hashtag Usage: 1,035
– Engagement Rate: 8.33%



Conclusion

■ I loved the idea of this campaign as it focuses on the concept of ‘Feminism’ when it is 
blooming and asks women to be unapologetically themselves

■ It sends out a very strong message about the brand and displays how it respects women

■ They have used women with diverse cultural backgrounds of all colour and sizes, which 
would make every woman feel somehow relate to them and feel good about themselves

■ They have used a good blend of influencers – Celebrity, Mega and Micro using one or 
more of the 5 pillars of Influencer Marketing

■ Talking personally, I do not think I could add anything else to this campaign as it is 
beautifully done and the brand message is quite clear



Thank You


